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SCHOTT sells 200,000,000th CERAN® cooktop panel 

July 1, 2021, Mainz, Germany 
 

 SCHOTT CERAN® celebrates its 50th brand anniversary this year – a birthday that’s 

accompanied by news of a total of 200 million pieces sold. 

 Despite the coronavirus pandemic, SCHOTT continued production at its main site in Mainz, 

Germany, and was able to meet increasing demand in the household appliance market after 

initial stagnation at the end of the first wave. 
 

In 1971, engineers at SCHOTT revolutionized cooking with a black glass-ceramic. The high-

tech material, which was originally designed for space applications, has been a central 

feature of modern kitchen designs ever since. In its anniversary year, SCHOTT reaches a new 

sales milestone. 

It all began in the 1970s with an interdisciplinary team of researchers who came up with the idea of 

using glass-ceramic in the kitchen instead of in space. Special properties such as near-zero 

expansion of the material at high or low temperatures made it ideal for applications in satellites and 

the world's largest telescopes. And so it was that the black glass-ceramic cooktop from Mainz 

sparked an international revolution in the kitchen. In the beginning, electric radiant heaters provided 

the heat, while alternating magnetic fields now provide the modern and energy-efficient heating of 

cookware (induction). A particularly attractive feature is that CERAN® glass-ceramic is suitable for all 

types of heating and, as a true icon, is constantly setting new trends in kitchens around the world. 

No wonder SCHOTT CERAN® has been named “Brand of the Century” several times1. 

 

A true icon: SCHOTT CERAN® 

 

"When CERAN® cooktops came onto the market 50 years ago, electric radiation was the most 

common technology,” explains Kathrin Becker, Director Marketing Cooking at SCHOTT. "Today, 

Europeans like to heat their food with induction, while gas remains the most popular option in the 

USA and Asia. We are pleased that SCHOTT CERAN® cooktops are making everyone happy all 

over the world – no matter which heating technology is used. But only the original CERAN® cooktop 

from Mainz has the best features and the highest quality by SCHOTT. That won't change with the 

millions of cooktops to come." 

                                            
1 SCHOTT CERAN® was voted “Brand of the Century” by the German publishing group ZEIT in 
2013, 2016 and 2019. This puts it on a par with premium brands such as Miele, Mercedes-Benz 
and Montblanc. 
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Jörg Wingefeld, Head of Sales & Marketing Glass-Ceramics at SCHOTT, reveals the recipe for 

success behind 200 million CERAN® cooktops sold: "Through continuous innovation and the highest 

quality standards, we have been able to reinvent our product again and again over the past 50 years, 

growing and opening up new markets all over the world." 

 

However, the roots of black glass-ceramics remain at SCHOTT's corporate headquarters in Mainz, 

Germany. After all, this is where the raw glass for each and every one of the 200 million cooktops 

was manufactured using our high-tech melting processes. 

 

From short-time work to record production 

 

The coronavirus pandemic drastically changed the home appliance market in recent months: "The 

extreme increase in demand for home appliances due to events such as lockdowns led us from a 

short-time work situation to full capacity utilization with new production records,” explains Dr. Jan-

Peter Ortmann, Head of Operations in the Glass-Ceramics division at SCHOTT. "By quickly 

implementing hygiene concepts and digital collaboration, we were able to satisfy market needs 

throughout. The last few months in particular have shown us that we can continue on our growth 

path in the future." 

 

SCHOTT plans to reveal how this will be achieved at the end of August with an exclusive digital event 

for customers in the household appliance industry, an event that will include the launch of a CERAN® 

product innovation that will usher in a new era of cooking. 

 

 

 

Links 

 Learn more about SCHOTT CERAN®: https://www.schott.com/en-

gb/products/ceran 

 Find out more about the famous black glass-ceramic: 

https://www.schott.com/innovation/en/?s=ceran 

 

Trademarks: CERAN® is a registered trademark of SCHOTT AG. 
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Pictures 

  

SCHOTT reaches new milestone: 200 million 

CERAN® cooktop panels have been sold 

worldwide in the last 50 years. 

Despite the pandemic, production has been 

kept running in recent months and the 

renewed increase in demand on the 

household appliance market has been met. 

 

 

 

The raw glass of each individual CERAN® 

cooktop is manufactured in Mainz using a high-

tech melting process. 
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Standard Boilerplate 

Pioneering – responsibly – together. 

These attributes characterize SCHOTT as a manufacturer of high-tech materials based on 

specialty glass. Founder Otto Schott is considered its inventor and became the pioneer of an entire 

industry. Always opening up new markets and applications with a pioneering spirit and passion – 

this is what has driven the #glasslovers at SCHOTT for more than 130 years. Represented in 34 

countries, the company is a highly skilled partner for high-tech industries: Healthcare, Home 

Appliances & Living, Consumer Electronics, Semiconductors & Datacom, Optics, Industry & 

Energy, Automotive, Astronomy, and Aerospace. In the fiscal year 2020, its 16,500 employees 

generated sales of 2.24 billion euros. With the best teams, supported by the best digital tools, the 

group intends to continue to grow. SCHOTT AG is owned by the Carl Zeiss Foundation, one of the 

oldest foundations in Germany. It uses the Group's dividends to promote science. As a foundation 

company, SCHOTT has anchored responsibility for employees, society and the environment 

deeply in its DNA. The goal is to become a climate-neutral company by 2030.
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